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Introduction 

Coffee in Australia 2009 reports on Australians’ consumption of coffee, latest trends and 
developments, total market size of coffee as well as total market size of coffee machines in the 
foodservice market. 

The report is based on extensive consumer research surveys of a total sample size of 2,430 
and industry research in the foodservice market. 

 

Throughout the report many response percentages add to more than a hundred.  Where this is the 
case multiple responses were allowed.  This has not been noted individually. 

The source of every graphic presentation in this report is BIS Foodservice surveys. 
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